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The Culture Industry and the Death of Authentic Music
	Popular music throughout the course of time has been a way of evolving not only music, but society as whole. As we learned in our reading “Pop: The Soundtrack of Modern Life” in the 60s popular music saw a rebellious side exhibiting their views on the political landscape at the time. With each subsequent decade popular music made a pivot from political stand points and more towards bringing people together. The disco scene of the 70s which didn’t care about cultural backgrounds and melted the themes of the 60s into wild synthetic expressionism. The boiling point in the 80s then saw a combination of the previous two decades making artist of popular music like Michael Jackson larger than life figures, implementing a sense of cultural identity and status within society through stardom. Popular music now-a-days however, has evolved into a shell of what authentic music once was. Theodor Adorno, though showing a very elitist biases, back in the 40s along with Max Horkheimer out of the Frankfurt school theorized about the effects of the cultural industry taking over popular music. According to the Frankfurt school, the popular music formula can not be found in “serious” music such as classical music. This idea leads directly to those that appreciate “serious” music to feel elite in nature, since they can see past the popular formula in front of them. In the Frankfurt’s critique of the cultural industry, it’s revealed that popular music is not simply entertainment but a standardized tool that promotes homogenization and pseudo-individualism among the masses.
	The idea of culture industry is something that was influenced by Karl Marx and Max Weber’s analysis on how culture became commodified, industrialized and standardized in order to obtain commercial success. “The power of the culture industry’s ideology is such that conformity has replaced consciousness.” (Adorno). In a more modern example music has been facing the conformity of “tik-tok-ification”, meaning that artists are chasing a tik-tok formula to achieve success. To do this they simply need a generic, catchy, sounding hook that is short enough to maintain a short period of attention while scrolling on our phones. They create what can be called an earworm effect that gains consumers to now listen to this song on their algorithm to chase this little ten second clip. The rising rap artist, Doechii, acknowledges this trend with this quote “tik-tok is an incredible tool. But I don’t want hip-hop or art to get distracted and lost trying to make music for a computer.” Something that can be done to combat this new mundane structure would be the implementation of critical thought while listening to music to regain consciousness, we can reflect on the social cement that has led us to this moment. We can regain artist expression before it is too late and lost to the simple desire of the dollar. We as consumers need to do our part in breaking this stranglehold that the culture industry has on music today. We need to push back against the standardized formula of music that has been pushed to us and stand with artist that break this social cement. Artist such as Kendrik Lamar, using his platform to point out social injustices in the world, or Rage Against the Machine who stand against the capitalistic society that has led to this homogenization of music.    
	“There are many different artforms that are just being lost because the whole digital revolution has homogenized everything, turned it all into Wal-Mart.” (Root). What Jim Root, of the band Slipknot, is expressing here is the raw talent being taken out of music by artist now-a-days in order to make a generic formula to appeal to the masses. We can see these pivots in real time with artists such as Taylor Swift with her sudden turn from what started off as a country music artist into one of the worlds biggest popular music stars to ever exist. Or in Alannis Morisette who started off with a whole different style before conforming her sound to one of the more iconic alternative rock artists we’ve seen. In more recent years though the rise of auto-tune has led to a more uniformed sound that requires less skill and effort to achieve a hit song. The music industry has been monopolized by major music labels who force uniformity and homogenization in order to sell records, reduce risks and use repetition to generate profit. These big three labels being Sony, Universal and Warner who together own 76.79 percent of the world’s music catalogs as reported by Dan Rys of billboard. Now with these labels directing artists as well as the few algorithms that dominate the streaming platforms, the market forces a ridged structured algorithm in sound in order to compete with one another financially, removing the art from the artist in favor of a cookie cutter formula designed to boost profits. With these algorithms it doesn’t matter that we have the worlds catalog of music in our hands at all times. What is it we choose to listen to? For some reason I am willing to bet that it is rarely anything new that we are listening to, but music that is recycled, rebranded and regurgitated to keep us interacting with what were already comfortable with. As said by Max Horkheimer, “under monopoly all mass culture is identical and the lines of it’s artificial framework begins to show through”
	Back in the 1940s when Adorno and Horkeheimer came up with the idea that the commodification and homogenization of music give us the illusion of choice and individuality within a capitalized industry of art. This idea led to the coining of the term pseudo-individualism. The standardization of popular music led to songs having the same formula to appeal to a mass audience which is having a verse, a chorus and a bridge. The formula in itself can be interchanged without damaging the popular sound of the song, so long as all three components are there. With all songs following the same manuscript to deliver that precious dose of serotonin to help us through the day, this now allows the music industry to create false needs for us consumers to keep investing our time and money into. Regardless of any real problems we might be facing in life, once that digitally created album plays out of our new phone while were distracted doing something else, we can’t help but forget about the woes of the world. This mass manipulation of society does it’s job by keeping us rhythmically obedient. As nice as this little rhythmic escape is, it is spiraling society to have a false consciousness by removing the genuine artistry that we crave for in life. Never forget what the former president of Chile once said “there are no revolutions without songs.”
	Now, with the success the music industry has had keeping society obedient via its songs why shouldn’t they go a step further and now only use the artist to make performances and put a face to your music. We now have artificial intelligence to not only write music but even perform it. April 4th in 2023 the song “Heart on My Sleeve” was released and went viral, finally top artists Drake and The Weeknd have collaborated on a song! Well, after a whopping fifteen million views on tik-tok alone, it was found that this song was made entirely but a random user using artificial technology Drake and The Weeknd actually had zero part in this song. It’s alright though we can continue to listen to real artists like Post Malone or T-Pain for their artificially authentic sound of auto-tune. How is it we can love a vocalist in which we have never heard their raw voice? We unfortunately live in a world that is riddled with these artificial authentic sounds from not only these but also ghostwriters helping lay the social cement for this culture industry. Luckly we can help spread the standardization of music by writing songs for each other much like when Jay-Z wrote the smash song “Still Dre” for fellow artist Dr. Dre. These concepts have led to people having a mondain outlook allowing them to critique in an elitist fashion the ones that continually fall for this artificial authenticity. If all you can listen to is this homogenized popular music and not actually “serious” music like classical, how can I possibly trust your views on anything else in this world?
	“Every musical phenomenon points to something beyond itself by reminding us of something, contrasting itself with something or arousing our expectations.” (Adorno). Music is much like a language; individual notes only gain meaning once they’re grouped together in context rather than single words or notes being used. It is up to us, the consumers, to learn how to understand this language and see the meaning behind this standardized and commodified version of the cultural music industry. Is the artist trying to genuinely tell me a message personally with this song or are they feeding into your false needs to give you a temporary boost of serotonin? The more you think about the authenticity being demonstrated in modern music (or the lack thereof), you might be surprised at how many few artists remain that remind you there is more to music than a catchy senseless beat. So long as this popular formula keeps making money, keeps us distracted and obedient we must do our part to stay diligent and stay true to true art forms. As long as this formula exists and produces music that makes a profit, the warnings that the Frankfurt school wrote all of those years ago remain crucial dissonance in our cultural realities. 
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